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PUBLICIDADE DIGITAL 2021
+35,47 (US$ 189 BI)

ViDED +50.8% (US$ 39.5 BI)
AUDIO +57.9% (US$ 4.9 BI
REDES +39.3 (US$ 57.7 BI
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2. GANHAR POR VOLUME
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Subscriptions are now considered the most important revenue stream, ahead of ads

Data from a survey of 246 media leaders in 52 countries for 'Journalism, media and technology trends and predictions 2022",

2020 2022

Subscriptions 74% @ ® 79%
Display advertising 73% @ ® 51%
Native advertising 59% @ ® 76%
Events 40% ® ® 48%
E-commerce 30% @ @ 32%
Funding from platforms 29% @
Donations or crowdfunding 13%@® @ 17%
Related businesses 16% @ ® 23%
Philanthropy 12% @ ® 15%
Micropayments 5% @ 5%
Other 5% OB 6%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Q7. Which of the following digital revenue streams are likely to be important or very important for your company in 20227 Cheose all that apply. Base: Commercial
publishers only. N=216. Note: Respendents were not asked about platform funding in 2020.

Get the datas Embed
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Where do you see the most potential for revenue growth in the next three years?
[All publishers]

Subscriptions

Lead generation

Audic, podcasts &
internet radio

eCommerce
Sponsorship
Events
Connected TV @ All publishers
528
Display advertising Consumer

@ Both B2B and consumer

Fonte: UKAOP/2022



ASSINANTES EM MEIOS DIGITAIS (EM %)

NORUEGA
SUECIA

EUA
HOLANDA
FRANCA
JAPAD
REINO UNIDO

0 12,5 29 37,5 20

Fonte: NiemanlLab/2021
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S0 QUE. ..

* 0 VALOR ESTA NO CONTEUDO
* NAO BASTAM BREAKING NEWS (ESSAS

SAO GRATIS). E PRECISO SEMPRE
ACRESCENTAR VALOR
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CONHECER A
AUDIENCIA E UMA
FORMA DE MONETIZAR
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SEM CONTEUDOS QUE
VALHAM 0 PRECO QUE
QUEREMOS COBRAR
NAO TEM JEITO




S0 QUE EXISTE
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* SENTIDO DE PARTICIPACAQ E
PERTENCIMENTG ,

* CONTATO DIRETO COM O VEICULQ
* VANTAGENS DE "ASSOCIADO"

* BRINDES, ANIVERSARIO, ... .
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0 JORNALISMO DA ERA
DIGITAL NAO PODE

ABRIRMAO DA
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AINDA QUE SEJA
POR EVENTOS,
LOJA, CAFE, ...




Gaucha Sports Bar

Porto Alegre-Brasil
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POR 1SS0 E PRECISO

* CONHECER A AUDIENCIA, SABER 0 QUE
ELA QUER, PODE E ACEITA COLABORAR

* ENTENDER O QUE SE TEM PRA OFERECER
A AUDIENCIA

* DESENVOLVER UMA ESTRATEGIA SOB
MEDIDA PARA A SUA AUDIENCIA



E COMECAR

JAN




ASSOCIACAO
NACIONAL
DE JORNAIS

midiamundo

26/04/2022
Eduardo Tessler - tessler@midiamundo.com

(51) 999778955

OBRIGADQO!

RECEITA DE AUDIENCIAS




